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A sleep pod [pictured,
left) installed at one of
Procter & Gamble’s main sites
1] l'u-lp:ng o imprﬂwl’: l':'I'I‘I.PlD:,'I‘.'E
well-being and make workers
more -pr\o-dul:lwn. Madalyu
Brooks, the organisation's
new HR director for the UK
and Ireland, told PM that the
pod, which employees can
use for 10-minute power naps
at work, has been “in use
for most of the time" since
it was brought to the site,
at Weybridge in Surrey. in
January. The “pod” has a visor
to block out light and external
sounds, and can play musi
on speakers or headphon
The HR department of the
consumer goods company is
currently concentrating

employee well-being a5 a hey
area. This includes events and
themed weeks focusing on, for
example, healthy eating and
good sleeping technigues, The
company’s staft s have
revealed that e I Py oW
feel better abl: g
their work and ly lives,

Brooks added



